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Rekindling the critical analysis of the adoption of generic commercial (for-profit) management approaches in
the non-profit context, Strategic Positioning in Voluntary and Charitable Organizations reveals that charities
are positioning themselves in their evolving external environment in distinctive ways that are not adequately
explained by existing positioning theories. Based on original research that examines, for the first time, the
usefulness of contemporary theoretical perspectives and interpretations of strategic positioning derived from
the existing literature in explaining the positioning activities of charitable organizations within the wider
voluntary and non-profit sector.

Using a three-stage approach, which involves an exploratory survey and multiple case studies, this book
provides:

• evidence showing the extent of strategic positioning, the components of a positioning strategy and the
process of developing a positioning strategy in charitable organizations that are involved in the provision of
public services,

• analysis of the key factors that influence the choice of a positioning strategy in the charitable context, and
the depiction of these factors in an original integrating model, and

• an exploration into the extent to which existing strategy/marketing literature on positioning is applicable in
the charitable context.

By challenging the adoption of current perspectives on strategic positioning derived from commercial
strategy and marketing management literatures into the non-profit and non-market contexts, the author
develops a theoretical framework that accounts for the uniqueness of positioning strategy in the non-profit
sector. This uniqueness is attributed to the difference in positioning goals, the process of developing a
positioning strategy, and the influencing factors on the choice of a positioning strategy in charities compared
to commercial organizations. The implications of the findings provide useful lessons for managers of



voluntary and charitable organizations in planning and developing their positioning activities, and for other
stakeholders, such as policy makers, funders, donors and industry bodies.
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From reader reviews:

Harriet White:

The experience that you get from Strategic Positioning in Voluntary and Charitable Organizations
(Routledge Studies in the Management of Voluntary and Non-Profit Organizations) will be the more deep
you searching the information that hide in the words the more you get interested in reading it. It does not
mean that this book is hard to recognise but Strategic Positioning in Voluntary and Charitable Organizations
(Routledge Studies in the Management of Voluntary and Non-Profit Organizations) giving you joy feeling of
reading. The copy writer conveys their point in certain way that can be understood by simply anyone who
read the item because the author of this guide is well-known enough. This particular book also makes your
current vocabulary increase well. Making it easy to understand then can go along with you, both in printed or
e-book style are available. We recommend you for having this kind of Strategic Positioning in Voluntary and
Charitable Organizations (Routledge Studies in the Management of Voluntary and Non-Profit Organizations)
instantly.

Eric Hempel:

Spent a free time and energy to be fun activity to perform! A lot of people spent their spare time with their
family, or their particular friends. Usually they accomplishing activity like watching television, gonna beach,
or picnic inside park. They actually doing same thing every week. Do you feel it? Would you like to
something different to fill your personal free time/ holiday? May be reading a book could be option to fill
your cost-free time/ holiday. The first thing that you'll ask may be what kinds of book that you should read.
If you want to try look for book, may be the book untitled Strategic Positioning in Voluntary and Charitable
Organizations (Routledge Studies in the Management of Voluntary and Non-Profit Organizations) can be
very good book to read. May be it is usually best activity to you.

Quincy Nelson:

A lot of people always spent their own free time to vacation or perhaps go to the outside with them family or
their friend. Did you know? Many a lot of people spent they free time just watching TV, or maybe playing
video games all day long. If you need to try to find a new activity honestly, that is look different you can
read some sort of book. It is really fun to suit your needs. If you enjoy the book you read you can spent all
day every day to reading a publication. The book Strategic Positioning in Voluntary and Charitable
Organizations (Routledge Studies in the Management of Voluntary and Non-Profit Organizations) it is very
good to read. There are a lot of people who recommended this book. These were enjoying reading this book.
When you did not have enough space to develop this book you can buy the particular e-book. You can m0ore
quickly to read this book out of your smart phone. The price is not too expensive but this book has high
quality.



Clara Brownfield:

The reason why? Because this Strategic Positioning in Voluntary and Charitable Organizations (Routledge
Studies in the Management of Voluntary and Non-Profit Organizations) is an unordinary book that the inside
of the book waiting for you to snap the idea but latter it will distress you with the secret it inside. Reading
this book close to it was fantastic author who have write the book in such awesome way makes the content
on the inside easier to understand, entertaining approach but still convey the meaning totally. So , it is good
for you for not hesitating having this nowadays or you going to regret it. This book will give you a lot of
rewards than the other book possess such as help improving your expertise and your critical thinking way. So
, still want to hold up having that book? If I had been you I will go to the book store hurriedly.
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